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Catering industry is one of the important parts of the tertiary industry. The 
improvements of catering industry promoted the economy and raised the 
standard of living, which required more cultural connotation of the food 
consumption. The creative catering was a new kind of catering which some 
scholars and media practitioners thought it should be concluded into creative 
industries. But little paper has researched this topic yet.  
Cultural is the key point of the creative industries. This paper inspected the 
current situation and problems of the food cultural in catering industry and 
creative industries. Based on the cultural economics, creative economics, the 
knowledge of industry convergence and the need of reality, this paper tried to 
analyze the possibility, necessity and difficulties of creative industrialization of 
catering industry in China. 
A model was developed based on some research achievements. This model 
consisted two parts. The first part was the path of the catering creative 
industrialization, which contented the need of consumers, government, catering 
association and investors; this paper also suggested setting up catering creative 
resources transaction platform, catering creative research company and Catering 
Creative Park. The second part was the research of the products of catering 
creative industry and marketing strategies.  
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1  绪  言 
1.1  选题背景 
2008 年，虽然发生了全球经济危机，但中国餐饮业的发展态势依旧良
好，全年零售额达到 1.5 万亿元，增长率为 16%，比 2007 年同期增幅高出
5.3 个百分点。[1, 2]  2009 年全国餐饮业零售额接近 1.8 万亿元，占社会消
















































1.2  研究的主要内容、创新点及研究意义 
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1.3  研究思路、研究方法 









































1  绪  言 
本文的逻辑框架图如图 1-1 所示： 
图 1-1 论文框架图 
 
 












































2  文献综述 
 7
 
2  文献综述 
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